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The Survey

« 54 community engagement specialists across Australia

 50.9% from government

 45.3% from private organisations

e 3.8% from non-profit organisations

« Silent Generation, Baby Boomers, Gens Xand Y




The Stats




What digital media tools has your company used
In community engagement?

None |0.0%

Audio Sharindil] 9-3%
Other_- 14.89
Blogs_- 14.89
Video / Photo shari_- 18.59
Social networking sifSSEN 278

Forums and discussion bo- 29.6%
SMS__ 31.59
Em ail__ 88.99

websic I -




When have you used digital media tools in
community engagement?

Responses Grouped by Cate(

Methodolog
26%

Inforn
38%

Engag:
36%




Approximately how much of your community engagement
budget is currently used for digital media versus traditional
communications mediums?

41% 10 60" More than 6(
©) 1)

31% to 40
(2) None
3
21% to 30 3)
(4)
11% to 20

9)

1% to 10¢
(29)




Five years ago, approximately how much of your
community engagement budget used for digital media
versus traditional communications mediums?

21%to 30% 31% to 100%
(1) (0)

11% to 20%
(2)

0%

(22)

1%to 10%
(22)
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Which communication tools have you reduced
your use of in the past five years and replaced
with digital tools?

44.9%
36.7%
34.7%
28.6%
16.3% 16.3%
12.2%
10.2%
Printed brochures Printed Phone Facetoface Public display Letters by po« Print advertisir None

/ fact sheets  newsletters meetings




Do you think community engagement
practitioners use digital media to cut costs rather
than to get better results?




Do you think using digital media tools
disenfranchises certain groups from community
engagement?

No
(22.4%)




If yes, which groups are disenfranchised?

Other H 132%

Low income earners | KT 7112

People with English as a second language |GGG G.32
lliterate |GG G605

Disabled T 30.5%

Regional / Rural || NG -2.5%

SENe WG

Homeless |GGG 1. (%

Youth




Do you think Second Lif e
Australia?

No
10.2%

Yes
26.5%

| don't know
63.3%




ty

59.2%

14.3%

la In communi

12.2%

tal med
engagement?

79.6%
38.8% |

To]
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Why do you use d
90%
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Key findings

1. Early adapters are cautious, but curious
2. Digital is used primarily for informing
3. Practitioners splash out on digital

4. Snail mail ditched for digital equivalents




Key findings cont.

5. Digital media used to cut costs rather than get
results

6. Digital media disenfranchises minority groups
/. Digital media: just another tool in the shed

8. Thejury is out: will virtual worlds be the next big
thing?




L essons learned

« Digital increases reach to stakeholders

« Digital is just another tool in the tool belt

 Digital saves money and sometimes time

Do not replace face-to-face communication
with digital




